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What is Social Media? 


An online network for people to connect. 


Each platform has its own tools & functionality. 
Many social platforms exist including: 

o Facebook 
Instagram 
Snapchat 
LinkedIn 
Twitter 
Pinterest 

o TikTok 

e Each platform has its own tools/functions for sharing 
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Burke, J.J. (2019). Neal-Schuman library technology companion: A basic guide for library staff. Chapter 8, 


Allows users to share content through photos, videos, text, and other online content. 
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e = Listening 
e Making connections 
e Getting responses 
e Taking advantage of mobile technology 
e Extending reach 





King, D. L. (2015). Managing your library's social media channels (Links to 
an external site.) Library Technology Reports. 51(1). 
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Tips for engaging with patrons 


Be relevant 

Be consistent 

Be on top of the different tools & rules 
Share the library story 

Be human 

Type like you talk 

Be helpful 

Think short 

Be visual 

Encourage participation 


King, D. L. (2015). Managing your library’s social media channels (Links to an external site.) Library Technology Reports. 51(1). 


What does it take to run a successful social 
media channel? 


Great content Knowing your audience Consistency 


Sample Social Media Posting Schedule 
Regular Schedule: 5 Twillet posts per day, | Faobook post por day 


= Twitter Facebook Email = Event or 














NOTE: Smaller libraries can assign library 
directors to manage the social media 
accounts. 


King, D. L. (2015). Managing your library's social media channels (Links 
to an external site.) Library Technology Reports. 51(1). 














What to Post? 


Readers advisory 
Current events 
Library offerings 


Inspirational 
Quote 


Behind the 
scenes of 
your work 


Promote your 
newsletter & 
lead magnet 


Share how 
you stay 
organised. 


Share your 
favourite 
business 
resource 


Share a 
business 
lesson learnt 


Vs. 


50-Days 


Instagram Content 


3 get to 
know me 
facts 


Ask advice 
or a opinion 


Share a fun 
fact about 
you 


Career 
throwback, 
what did you 
do before? 


Share your 
workspace 


Recommend a 
fellow small 
business to 

your audience 


Offer a 
Freebie 


Repost a 
customer 
using your 

product 


Cross- 
promote your 
other social 
platforms 


Share how you 
unwind after 
work/at the 
weekend 


Talk about 
your 
favourite 
product 


Thank your 
followers for 
their support 


Share a 
business tip 


Answer a 
FAQ 


Who or what 
inspires 
you? 


Promote an 
exclusive offer 
for instagram 
followers 


Tell the story 
behind your 
brand 
name/logo 


Best & worst 
pieces of 
advice you've 
been given 


How to Post? 


Share a 
boomarang 
or video 


Share your 
brand 
values 


Where in the 
world are you? 
Ask your 
followers 


Who is your 
business 
hero? 


Shout-out 
your 
favourite 
influencer 


Share 
something 
great that has 
happened lately 


Use the hashtag so other challengers can find you: 


#SmallAndMightyBusiness 
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- Post scheduling 


NOTE: decide ahead of time how difficult 
people will be addressed and who will deal with 
negative comments. 


King, D. L. (2015). Managing your library's social media 
channels (Links to an external site.) Library Technology 
Reports. 51(1). 
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Roemer, R. C., & Borchardt, R. (2015). Altmetrics. Library 
Technology Reports. 51(5). 


Bibliometrics vs Altmetrics 


Bibliometrics Altmetrics 
e Analyzes scholarship by counting journal e Analyzes social media and to see how 
article citations people are discussing or using scholarly 
e Users of bibliometrics are: Thomas Reuters, material 
Scopus and Google Scholar e Counts Likes, Shares, Hashtags as well as 


mentions of images, blog posts, articles, 
videos, and URL links 

e Used by: Facebook, Twitter, YOuTube, 
Amazon, Goodreads, SlideShare, GitHub, 


Online tools that generate altmetrics 


Academic Tools Harvesting Tools 
e = Institutional Repositories (IRs) e Altmetric 
e CiteULike e Impactstory 
e Mendeley e PlumxX 
e Academia.edu 
e Researchgate 
e Social Science Research Network (SSRN) 


Gaming the system through paid Likes to improve 
the appearance of an article’s impact. 

When compared to bibliometrics the article is not 
being cited very often, but articles talked about a 


lot. 
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Altmetrics and Librarians 


e Used by academic libraries to aid in research 
e Allows for tailored information to researcher 
e Helps inthe creation of research guides 


e Gives aclearer picture to use of journal subscriptions 
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Rossmann, D., & Young, S. W. H. (2016). Social 
media optimization: Principles for building and 
engaging community. Library Technology Reports. 
52(8). 





5 Keys to Social Media Optimization 


facebook 
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Create shareable content 
Make sharing easy 


Reward Engagement 





Proactively Share 


Measure use and encourage reuse 
Share this: 


000-660 





Active social media users versus 
total population aged 13+ 


Statista (2017). Social media - statistics & facts 








FACEBOOK 


Most popular social 
network 

Nearly 2 billion users 
daily 

Accessed via mobile 
Biggest publishers 
are news sources 
Average user in US is 
40 y.0. 


INSTAGRAM 


One of the biggest 
reach among teens 
60% of US users are 
34 y.o. or younger 
As of 2017 over 25 
million active 
business profiles 


OTHER NETWORKS 


e Youtube - 61% of 


internet users access 
Whatsapp - 48% 
Twitter -23% 





Survey 


WebJunction (2018, February 13). Social media and libraries 
survey summary 


Frequently Used Platforms by Libraries 


e Facebook - most used 
o 5% indicated no use 
Twitter - 67% 
Instagram - 56% 
Pinterest - 42% 
YouTube - 40% 
Experimental use of other 
platforms 
o Failed - no/low engagement 





Current Uses 


Share events 

o Advertising 

o Recaps 
Library services 
Highlight collection 
Community feedback 
and engagement 
Community news and 
events 


Features to Explore 


Live streaming 
Behind the scenes 
Readers’ advisory 
Leverage hashtags 
Advocacy and Public 
policy issues 

Focused engagement 
Profiles 


Challenges 


Growing audience 
and engagement 
Time and staffing 
Training 
Effectiveness 

Use of analytics 
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